Exhibitor Brochure
NEW!

Feb.1 (Wed.)─3 (Fri.), 2017
TOKYO BIG SIGHT
Organizer: Nikkei Inc.

http://messe.nikkei.co.jp/ib/
Outline

Schedule

Organizer: Nikkei Inc.
Admission: Free (online registration required)
Number of Visitors: 30,000 persons exptected (concurrent exhibition combined)
❶ Early Bird Registration: July 29 (Fri.) ※Special Rate Oﬀered
❷ Normal Registration: September 16 (Fri.)
❸ Payment Deadline: October 17 (Mon.)
❹ Exhibitor Brieﬁng Session/
Layout Announcement: November 16 (Wed.)
❺ Public Relations Starting from: Mid December
❻ Exhibition Application Forms Deadline: End of December
❼ Exhibitor Move in: January 30 (Mon.)-31 (Tues.), 2017

Japan is currently one of the world's most spotlighted tourist destinations. The Japanese Government has set a target of drawing
40 million tourists to Japan annually by 2020, the year of the Tokyo Olympic and Paralympic Games. Although it is double the
current number, it seems that the target is not so diﬃcult to achieve, taking the recent speed of increase into consideration.
With the rapid increase in the number of inbound tourists, the tourism business is ﬂourishing in Japan. Why don't you enter into
Japan's most expected growing industry? Japan's largest-scale exhibition where parties concerned in inbound tourism
businesses gather together will be held. We encourage travel agencies with overseas tourism business expertise and inbound
tourism service providers to visit the exhibition, broaden their business and succeed.

Application Deadline

September 16, 2016

Overseas Contact Oﬃce

Space Media Japan Co., Ltd. 5-1-2F, Kojimachi, Chiyoda-ku, Tokyo 102-0083 Japan
Tel: +81-3-3512-5670 Fax: +81-3-3512-5680 E-mail: tradefairs2017@smj.co.jp

Exhibition Objective and Layout

Specializing on
BtoB business
meetings only.
●Business meetings to solve
issues

Planned
exhibits

■Customer Attraction Support: Provision of information/marketing in various countries;
Various travel-related web media; Foreign free travel and tourism papers located in Japan;
Various experiences; Sightseeing promotion; Development of products for inbound tourists
■Customer Service Support: Translation; Multi-lingual services; Settlement; Halal services;
Use of ICT; Accommodation facilities with foreign language-speaking staﬀ; Hired car
services with foreign language-speaking driver; Foreign national temporary staﬀ services
■Facility-related Business: Overseas e-commerce websites to sell Japanese products;
Post-trip services for tourists to Japan; Services to provide information on Japan for repeat
tourists and Japan enthusiasts; Others: Overseas outbound businesses
■Related New Businesses: Financial support; Investment in tourism by foreign-aﬃliated
companies; Industrial tourism; Businesses for real estate investors; Japanese-style space
designing/planning; minpaku business (business to provide accommodation for tourists in
private houses); Branding of local areas in Japan; Support to ventures; Sharing economy

Expected
exhibition
visitors

■Inbound Service Recepient: Tourist sites/facilities in Japan; Commercial facilities (retail,
leisure, etc.); Hotels/inns; Travel planning/transportation services; Companies/individuals
planning to introduce food-service/service/store-related facilities/equipment for inbound
tourists; Key persons of administrative oﬃces/local governments; Persons in charge of the
planning of products for inbound tourists/planning in manufacturing companies;
Financial organizations/support businesses; investors; venture capitals; real estate/land
owners
■Inbound Tourist-Related Business Operators: Commercial facility developers; Facility
management; Inbound tourist-related planning/survey/consulting; Town development
and designing; Marketing support; ICT developers, etc.

●Matching with tourist sites
and local governments in
Japan
●Introduction of overseas
services into the Japanese
market
●Conﬁdential matching
meeting for your company
only
●Meeting with Japan’s key
business persons

Layout (Tokyo Big Sight East Hall 5 and 6)
Japan’
s leading exhibition of franchise business. Franchisors
and their sales agents from outside Japan, investment
institutions, and investors seeking opportunities to go into
partnership with Japanese franchisors are encouraged to
participate in this special exhibition.

（New）

Business Meeting/Matching Area
Seminar

Seminar

Seminar
Agency/
Business Partner
Recruitment
Franchisors

Consulting
Service

East Hall 5

Overseas Expansion of
International Franchise
Service Industry

Inbound
Facility Support

Inbound New Business,
Economical
Revitalization Business
Business
Meeting/
Matching
Area

Seminar

Inbound
Customer Service/
Reception

Inbound
Customer Attraction

Inbound Business EXPO Japan
Registration

FRANCHISE SHOW
Registration

2

Seminar

Seminar

Seminar

East Hall 6

Exhibiting Field Details
Customer Attraction Support Before the Trip to Japan
●Provision of information and marketing in various countries

Customer Service Support While Staying in Japan
●Professional human translation and automatic translation

to invite tourists

systems

●Various travel-related web media

●Multi-language services

●Foreign-language free papers issued in Japan

●Overseas settlement services

●Introduction into the market of services for tourists to

●Halal businesses, taking advantage of overseas expertise

experience Japanese history, culture and living

●Accommodation facilities with foreign language-speaking

●Tourism promotion; Development of products for inbound
tourists

staﬀ
●Hired car services with foreign language-speaking driver

●Businesses to support marketing for overseas markets

●Foreign national temporary staﬀ services

●Provision of support to the development of websites/

●Services for wealthy tourists

application for overseas users
●Provision of support to the use of SNS/social media
●Creation of videos/contents
●Survey of inbound tourists
●Analysis of the movements/activities of the tourists to
Japan

●Multi-language call centers

After the Trip
●Overseas e-commerce websites to sell Japanese products
●Post-trip services for tourists to Japan
●Services to provide information on Japan for repeat tourists
and Japan enthusiasts

▶Sales Promotion of Products for Inbound Tourists
Sweets; Foods/drinks/ liquors; Pharmaceutical products;
Commodities; Cosmetics; Kimono; Electrical/electronic
products; Animation character products; Craft products;
Other made-in-Japan products
▶Information on the Attractive Contents of Local
Municipalities/Tourist Sites
▶Experience-based Facilities/Services

●Others: Overseas outbound businesses

Tourist Facilities to Accommodate Inbound Tourists
●Commercial facilities/Tourist sites/Accommodation facilities
●Designing/construction/renovation of commercial/tourist/
accommodation facilities
●Town development, including public transportation, to
address inbound tourists
●Renovation to a Japanese-style interior for restaurants/stores
●Japanese-style household facilities and equipment/interior
materials such as tatami mats and hinoki cypress bath.

For experiencing art museums/leisure facilities/outlet malls
and other commercial facilities; For experiencing Japanese
food/dishes/izakaya bars; For experiencing local gourmet
foods/depachika (department store underground ﬂoors);
For experiencing being a ninja; For experiencing wearing
kimono; For experiencing Japanese culture/traditional
performing arts; For experiencing sports; For experiencing
beauty salons/karaoke singing; For experiencing onsen hot
springs/sento public bath; Medical/health tourism; Satoyama
forest/agritourism; For experiencing shinkansen bullet
train/jam-packed trains, etc.

Related New Business
●Financial support
●Investment in tourism by foreign-aﬃliated companies and
industrial tourism
●Town development/tourism promotion businesses by
foreign-aﬃliated companies
●Eﬀective use of real estate in cities
●Minpaku business/renovation
●Active use of local lands, idle lands, vacant facilities/private
houses
●Various designing services/Real estate consultancy, etc.
●New businesses for real estate owners
●New businesses of local tourism resources development
●Support to inbound ventures/incubation
●Sharing economy businesses
●Social businesses
Others

Who is Nikkei Inc. ?

NIKKEI Inc. is the publisher of The Nikkei daily newspaper, which focuses on the economy, industries and the distribution and retail
business. Now we have 37 bases with more than 240 staﬀs all over the world. Nikkei newspapers bring the latest business and
economic news to readers all over the world. The company also provides the newspaper’
s electronic version, NIKKEI.com in
Japanese (http://www.nikkei.com/), English (http://asia.nikkei.com/) and Chinese (http://cn.nikkei.com/), and holds large-scale
exhibitions on such subjects as urban development and the environment.
NIKKEI MESSE is the leading comprehensive exhibition in Japan. It brings together advanced designs, cutting-edge
technologies and products, and information needed to solve various challenges in urban and shop innovation, among them
“concern for the environment,” “energy conservation,” “safety and security,” and “response to the aging population.” A total
of 1,200 exhibitors present products, services, and information needed for “safe and comfortable” urban and shop innovation
in a new age. A broad variety of ﬁelds is covered, among them “shops and commercial facilities” that form the heart of a
vibrant community, “oﬃces” that stand as centers of business, and “housing” for aﬄuent living. Some 210,000 visitors make
their way to the exhibition’s venue at Tokyo Big Sight. NIKKEI MESSE has a 45-year history that stretches back to “JAPAN
SHOP,” which was ﬁrst held in 1972. It continues to make history as a comprehensive exhibition that contributes to urban
and shop innovation in Japan.
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Exhibition Fee (8% Japanese Consumption TAX incl.)
Payment must be made in Japanese yen.

Early Bird Registration
Special Rate Oﬀered
through July 29, 2016

¥421,200

For One Booth : Basic Speciﬁcations

(Back and Side Panels + Company Name Board)

($3,765 / €3,370)

¥367,200

For Two or more Booths : Basic Speciﬁcations

($3,282 / €2,938)
Per booth

(Back and Side Panels only)

General Registration
Application deadline
September 16, 2016

¥432,000

($3,862 / €3,457)

¥378,000

($3,379 / €3,024)
Per booth

Note: The equivalent prices in US Dollars and Euros above are indicated for reference purposes only based upon
the TTB rates ($:@¥111.85 / €:@¥124.96) of Bank of Tokyo-Mitsubishi UFJ as of March 17, 2016.

Exhibition Fee includes
●Booth Rental

●Exhibitor Introduction

1 Booth = 9 square meters(3m wide × 3m deep)
Prices above do not include any costs associated with
displays, carpets, signs, furniture or electrical power.
Please use the optional decorating package shown below.
Exhibitors may also obtain the necessary furnishings
independently.

Exhibitor information will be carried on the official website
through a year (in English and Japanese). The official website can be also linked to exhibitors’ own websites.
*Exhibitor Information includes company name, address,
telephone number, products and / or services.

Notes
1) Exhibitors who desire to co-exhibit are required to rent
one booth each.

2) Additional ¥54,000 (8% Japanese Consumption TAX incl.)
per Exhibitor will be required as GROUP EXHIBITOR’S
FEE when sharing a booth / pavilion with other exhibitor(s).

Optional Package Booth
Fascia

¥65,718 for one booth (TAX incl.)

Company Name Board

($587 / €525)
(Excluded Raw Space Fee)

Decorating Package includes the followings:
■

Needle Punched Carpet

■
■
■
■
■
■
■
■
■

Folding Chair ×4
Table (White) ×1
Table Cloth (White) ×1
Arm Spot Light ×3
100V Outlet (up to 500w, 2plugs) ×1
Electrical Installation 1kw
Power Supply Usage 1kw
Fascia (Basic Speciﬁcations)
Company Name Board (Basic Speciﬁcations)

(*Select colors : Red, Orange, Green, Blue, Gray, Beige)

※You can add optional lease ﬁxtures to this package booth.
※For more details of two or more booths, please contact the
Overseas Contact Ofﬁce.

Overseas Contact Ofﬁce

Needle Punched Carpet

Space Media Japan Co., Ltd. 5-1-2F, Kojimachi, Chiyoda-ku, Tokyo 102-0083 Japan
Tel: +81-3-3512-5670 Fax: +81-3-3512-5680 E-mail: tradefairs2017@smj.co.jp
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Promotional Campaign
Nikkei Media Group

Direct Mail & E-mail Magazine

The exhibition will be eﬀectively advertised

Direct mail ads sent to prospective visitors. Promotions

and promoted through a various mediums

through e-mail magazine, sent to pre-registered visitors and

of the Nikkei Media Group. Among them

visitors to the previous events.

are The Nikkei, The Nikkei Business Daily,
The Nikkei MJ, NIKKEI.com (the group's

Seminars

news site), TV Tokyo's regular and satellite
broadcasting networks.

Various seminars will be held on the themes of Japanese
and international inbound business.

Oﬃcial Website
Up-to-date show information as well as the current trends
of the industry oﬀered through the oﬃcial website all year
long.
http://messe.nikkei.co.jp/en/

Access Map to the Venue

JR Yamanote Line

i Line

Ueno

Train
Rinkai Line
Yurikamome

Shinkiba

Osaki(JR)

Approx.
13 minutes

Shimbashi

Approx.
22 minutes

Toyosu

Approx.
8 minutes

(JR, Subway)

(JR, Subway)
(Subway)

Airport Bus

Kokusai-tenjijo

Approx. 7 minutes
walk from
Kokusai-tenjijo Sta.

TOKYO BIG SIGHT

Osaki
Shimbashi

Kokusai-tenjijo
-seimon

Approx. 3 minutes
walk from
Kokusai-tenjijoseimon Sta.

Oimachi

TOKYO BIG SIGHT

Narita

(New Tokyo
International Airport)

JR Chuo Line

Shinjuku
Approx.
5 minutes

Keise

Hamamatsucho

Tokyo

JR Keiyo Line

Shinkiba

Toyosu
Yurakucho

Yurikamome

(Limousine Bus, Keihin Kyuko Bus)

Haneda Airport

Approx. 25 minutes

TOKYO BIG SIGHT

Narita Airport

Approx. 60 minutes

Tokyo Bay Ariake Washington Hotel

Haneda

(Tokyo International Airport)

Rinkai Line

Kokusai-tenjijo
Sta.

Kokusai-tenjijoseimon Sta.

(3 minutes walk)

Please note that some buses may only be available during times of events being held.

TOKYO BIG SIGHT

Tokyo International Exhibition Center
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Inbound Business EXPO Japan Overseas Contact Office

Deadline: September 16, 2016

/ Email: tradefairs2017@smj.co.jp

APPLICATION FORM
We, the undersigned, hereby make application for exhibit space in Inbound Business EXPO Japan and declare that all
obligations, right and duties resulting from this application are to be governed by the Exhibition Rules set forth by the
Organizer, which we have read and to which we have agreed.
Date (mm/dd/yy):
/
/2016
Exhibitor Name: (It will be registered and displayed on the oﬀcial website and printings.)

Name of Company: (If it is diﬀerent from the above.)
Address of Head Oﬃce:
Zip Code:
Country:

Tel:

E-mail:
Name of President:

Fax:
URL: http://

Paid-up Capital:

Date of Establishment:

Number of Employees:

Contact Person: (Please ﬁll in the address, if it is diﬀerent from the above head oﬃce.)
Name
Job Titles / Dept.
Address:
Tel:

Fax:

E-mail:

Contents of Your Business (40 words or less):

Description of Your Exhibits (20 words or less):

Space Requirements: To be completed by an authorized representative of the organization applying to exhibit.
Exhibition Fee
*8% Japanese Consumption
TAX incl.

Raw Space Fee
¥432,000

□ For One Booth
□ For Two or more Booths

Group Exhibitor Fee
*8% Japanese Consumption
TAX incl.
Optional Package Booth
*8% Japanese Consumption
TAX incl.

¥378,000 × (

A
) booths

= Sub Total ¥ (

)

Number of Group Exhibitor (
) × ¥54,000 = Sub Total ¥ (
)
Additional ¥54,000 per Exhibitor will be required as GROUP EXHIBITOR'S FEE when sharing
a booth / pavilion with other exhibitor(s).
¥65,718 for one booth

Tick one carpet color

Sub Total ¥ (

□Red

)

□Orange

□Green

□Blue

□Gray

□ Early Bird Registration <Special Rate Oﬀered through July 29, 2016>
¥10,800 × (
) booths = Sub Total ¥ (
)
Total Amount

¥(

Yes, please send further information.

Contact Person in Japan / Representative in Japan (If any):

Company:

Name:

Address:

Tel:

Fax:

E-mail:

Signature:

Date:
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□Beige

C

D
) A+B+ C-D (D is valid until July 29)

Will you attend the exhibitor brieﬁng session held on November 16, 2016 in Tokyo?
□

B

【7. Outlines of Rules on Exhibition】

Exhibition Rules

7-1. The Exhibitor must be solely corporations or organizations described in the application form and
the content of the exhibit shall be as described in the application form. Please note that even their
parent companies, subsidiaries, related/afﬁliated companies, as well as group/partner corporations or
organizations, that are not listed in the application form may not be able to exhibit their products and
services and their name may not be able to be displayed in the Exhibitor’s booth.
7-2. If any changes occur in the corporation/organization itself, or in the content of the exhibit stated
in the application form or products and services listed in the documents attached to the application,
the Exhibitor must immediately notify the Organizer of such changes in writing by a method speciﬁed
by the latter party of such changes.
7-3. The manner in which decorations and exhibits are to be moved in and out of the exhibition site
as well as the exhibition rules and regulations shall be prescribed in the Exhibitor Service
Manual/Order Forms, which the Exhibitor, etc. shall comply with.
7-4. The Exhibitor, etc. is not permitted to engage in any exhibits, advertising, or Spot Sales activity in
locations such as aisles, etc. Such activity is to take place only in the Exhibitor’s assigned booth
space. The Exhibitor shall also refrain from obstructing the activities of neighboring exhibitors. The
Organizer will determine, in its sole discretion, the existence/non-existence of such obstruction and
the Exhibitor shall accept this determination and abide by any orders issued by the Organizer.
7-5. The Exhibitor, etc. shall refrain from causing harm to, or disturbing other Exhibitors, etc. and
visitors, and shall neither use displays with strong light, heat, odor or loud sound, nor present any
demonstration causing annoyance to them. If the Organizer determines that any display is causing
considerable harm or disturbance to other Exhibitors, etc. and visitors, the Organizer may, in its sole
discretion, suspend or change such display as it sees ﬁt, which the Exhibitor shall comply with.
Moreover, as dangerous materials are prohibited from being brought into the exhibition hall by local
ﬁre prevention regulations, open ﬂames (naked ﬂames), smoke, smoke machines, neon tubes, etc.
cannot be used for displays and/or performances.
7-6. Exhibitors, etc. are to strictly observe the venue’s ﬁre prevention and safety regulations.
7-7. Exhibitors, etc. may not engage in any acts that are harmful or disturbing to other Exhibitors, etc.
and visitors (such as forceful sales practices, solicitation, defamation, interfering with other's
marketing activities, etc.) during, before or after the exhibition period. If the Organizer determines that
any of the Exhibitors has engaged in any of such acts, the former party has the right to order, at its
sole discretion, the exhibit to be suspended or to decide that the future applications for exhibition be
declined, with which the Exhibitor shall comply.
7-8. The Organizer shall not be held responsible in any way for business talks held or the content of
contracts entered into between Exhibitors and visitors during, before or after the Exhibition.
7-9. The Exhibitor may take photographs and video of its own booth ONLY, after ﬁrst notifying the
Organizer and receiving permission.
7-10. The Organizer may potentially decide, at its discretion and judgment, to cancel the participation
by the Exhibitor, etc. if it has breached any of the rules set forth in the immediately-preceding items, or
if its exhibition or act is likely to cause other exhibitors, etc. or visitors to lodge a complaint on such
exhibition or act, or is likely to bring about any dispute at the exhibition venue, or has actually brought
about any complaint or dispute there. In such event, the Exhibitor, etc. shall obey the instruction by
the Organizer.

【1. Enforcement of Rules】

Exhibitors must abide by the rules and provisions set in the Exhibitor Service Manual/Order Forms
(exhibition procedures) that will be presented by the Organizer, Detailed Exhibition Rules and
Submission Documents delivered at the Exhibitor Explanation Meeting, its invoices and various
documents and emails, etc. which will be presented individually by the Organizer (hereinafter referred
to collectively as “Exhibition Rules, etc.”) when participating in the exhibitions held in February 2017 of
the "NIKKEI MESSE: Shop, Ofﬁce, House & Urban Innovation Exhibition Japan" (including "JAPAN
INTERNATIONAL FRANCHISE SHOW," "Inbound Business EXPO Japan," and other special
exhibitions and related events; hereinafter referred to collectively as the "Exhibition"). Each Exhibitor
shall have the Exhibition Rules, etc. observed by its related parties, such as its directors, employees,
shareholders and capital contributors, as well as its advertising agents serving as exhibition
intermediaries, its exhibition space construction-removal service contractors, its commissioned
exhibition operation service contractors and parties to any agreement to be concluded on the
Exhibition (including any party to which any of such parties re-outsources its service and any party to
which any of such re-outsourcing service contractors outsources the service; the above-mentioned
directors and such parties to the agreement are hereinafter referred to collectively as “Exhibitor-related
Parties” and the Exhibitor and Exhibitor-related Parties are hereinafter referred to collectively as the
“Exhibitor, etc.”). If the Organizer determines that an Exhibitor, etc. has violated any of these rules, the
Organizer has the right to, at any time (including during the move-in and the exhibition period), not
accept the application for exhibition participation, including that for participation in the Organizer’s
future exhibitions, or revoke its approval for participation, as well as to order the removal of, or make
change to, booths, exhibits or decorations, or to issue an order to revise or suspend the
demonstration procedure, or to suspend the provision of relevant services. The Organizer's decision
standard and the reasons for such decision will not be disclosed. Even though the Exhibitor’s right for
participation is revoked, it shall pay to the Organizer such cancellation fee as is set forth in the section
titled “4. Cancellation” contained in these rules. If the Organizer or any of its related parties has
incurred damage in an amount exceeding the said cancellation fee, the exhibitor may separately be
demanded damage compensation from the Exhibitor or any of its related parties. The Organizer shall
not compensate the Exhibitor, etc. for any damage it incurred by the former party’s non-acceptance of
the latter party’s exhibition application, or by the revocation of participation, or to the removal of, or
changes to, booths, exhibits or decorations, or to the revision or suspension of the exhibition
demonstration procedure.

【2. Precaution for Exhibiting】

2-1. Exhibitors shall be limited to corporations and organizations providing products and/or services
that meet the purpose of the exhibition prescribed by the Organizer. The Organizer may withhold the
acceptance of the application, or refuse part of the applicant’s exhibition or its participation itself if the
Organizer determines, according to the participation standards prescribed by it at its own discretion,
that an applying company/organization, its product or service is not appropriate for the exhibition
(including but not limited to any circumstance falling under any of the following cases).
<Cases in which the Organizer will withhold the acceptance of the application or refuse part of the
applicant’s exhibition or its participation itself>
-Cases where there is any incomplete or false statement on the application form or other documents
submitted by the applicant
-Cases where the Organizer determines that the content of the exhibits fails to meet the purpose of
this exhibition
-Cases where the Organizer determines that the Exhibitor has infringed upon a third party’s rights
(intellectual property rights, likeness rights and so forth) or privacy
-Cases where the Organizer anticipates to receive a complaint from other Exhibitors and visitors
-Cases where the Exhibitor itself has legally ﬁled for bankruptcy liquidation proceedings or the
Exhibitor is the subject of bankruptcy proceedings ﬁled for by other party
-Cases where the Exhibitor has proved to be an anti-social force as set forth in【10. Exclusion of
Anti-Social Forces】
-Cases where the Organizer determines that the Exhibitor is inappropriate
2-2. Exhibitors are prohibited from selling any merchandise or service in a manner that involves price
payment settlement at the exhibition hall (hereinafter referred to collectively as “Spot Sales”),
excepting the sale of certain items or services approved in advance by the Organizer.
2-3. Applications for co-exhibitors shall be made for one booth or more per co-exhibiting
company/organization. For example, two companies/organizations cannot exhibit in the space
allotted for one booth.
2-4. The Organizer may withhold or refuse the participation of an applicant to the exhibition if the
applicant is from any country or city that is on the WHO's list of areas with local transmission of any
epidemic disease. An applicant not on such list may be required to submit relevant documents due to
the decision of the Organizer.

【8. Handling of Personal Information】

8-1. Exhibitors that acquire personal information through the exhibition must comply with Personal
Information Protection Law and other applicable laws. The purpose in which the data is to be used
shall be disclosed and given notice. Especially in the event of intending to provide "Personal
Information" to a third-party, the Exhibitor must, unless otherwise allowed under such laws, obtain
consent from the entity from which the information was acquired.
8-2. Exhibitors must lawfully manage and take appropriate control over “personal information” in
accordance with "safe management" as stated by law.
8-3. If Exhibitors are asked by a party from which “Personal Information” is obtained to disclose,
revise, add, delete, stop usage of, remove or express a complaint in the usage of personal information
acquired through the exhibition, they must take appropriate action as stipulated under the law.
8-4. If any dispute occurs between the Exhibitor and the entity whereby the information was acquired
in the usage of personal information acquired through the exhibition, the Exhibitor shall settle the
dispute on its own responsibility. The Organizer will assume no responsibility whatsoever with regard
to such problems.

【9. Damages】

9-1. The Organizer shall not be responsible in any way for any damages caused to any Exhibitor or a
third party concerning its life, physical well-being or property arising for any case from the use of the
exhibition space, printed matter or the Exhibition's ofﬁcial web site by the Exhibitor.
9-2. The Exhibitor, etc. shall make immediate compensation for any damages to the structures or
equipment in the exhibition hall and nearby area or to equipment prepared by the Organizer caused
by the Exhibitor, etc. regardless of whether such damages are caused by negligence or intent.
9-3. The Organizer clearly disclaims responsibility for any disputes with a third party about the
Exhibitor's product or service. The Exhibitor must settle such disputes on its own responsibility and at
its expense, and thus hold the Organizer harmless. If the Organizer incurs any loss or damage arising
from such disputes, the Exhibitor shall duly and immediately compensate the Organizer.
9-4. The Organizer shall not be liable to compensate the Exhibitor, etc. for any damages that are due
to changes in the exhibition period or the suspension of the exhibition, either of which is directly
caused by force majeure i.e. terrorism, domestic strife, war, strike, transportation delay, infectious
disease, natural disaster or other reason for which the Organizer is not responsible.
9-5. The Organizer shall not compensate Exhibitors, etc. for any damage caused to them due to
typographical errors contained in the ﬂoor map, website pages, guidebooks and other types of notice
and advertisement.
9-6. The Organizer shall not be responsible in any way for any type of damage caused to other
Exhibitors, etc. or visitors by the Exhibitor, etc. owing to its act, including without limitation damage to
one’s life, physical well-being, property, reputation or credibility, during the course of the exhibition
period, including the move-in period. Any dispute with other exhibitors, etc. or visitors shall be
resolved by the Exhibitor at its sole and own responsibility.

【3. Application for Exhibition and Payment of Exhibition Fee】

3-1. The application for exhibition shall be submitted to the Organizer by the Exhibitor by a method
speciﬁed by the former party. The application shall be deemed to be formally accepted by the
Organizer when it sends out, after receiving the application, an “Exhibition Application Acceptance”
notice (by e-mail or post) to the Exhibitor. Any Exhibitor who plans to apply for participation in the
Exhibition for the ﬁrst time must submit to the Organizer supporting materials speciﬁed by the latter
party such as its company brochure and product catalog by a method speciﬁed by the Organizer. The
Organizer may specify necessary supporting materials separately for certain exhibitions. The
Organizer may, at its sole discretion, withhold or refuse an Exhibitor’s application if all supporting
materials are not submitted. The Organizer shall not return to Exhibitors the application, supporting
materials, and all the documents submitted by them. Exhibitors should retain the copies of such
documents as their own records. Exhibitors may entrust any advertising agency approved by the
Organizer with providing exhibition intermediary service.
3-2. The Organizer will request that the exhibition fee be paid by the Exhibitor (hereinafter in this
section “3.2”, unless otherwise stated, the “Advertising Agency” if it provides exhibition intermediary
service) after the Exhibitor's application has been formally accepted. The Exhibitor shall remit this fee
to the designated bank account by Monday, October 17, 2016 (The remittance fee shall be paid by
the Exhibitor). The Organizer has the right, in its sole discretion, to revoke an Exhibitor's application if
the exhibition fee is not remitted by the date designated by the Organizer (The Organizer has the right
to do so regardless of whether the Exhibitor [excluding the advertising agency] has remitted the
exhibition fee to the applicable advertising agency.)

【10. Exclusion of Anti-Social Forces】

The Exhibitor, etc. shall represent and warrant that they are not currently nor have they in the past
been an anti-social force (anti-social force refers to any of the types of persons or organizations
speciﬁed in Items (i) through (viii) shown below)
(i) An organization that has been subjected to disposition under the Act on the Control of
Organizations Having Committed Indiscriminate Mass Murder, or a person belonging to such
organization, or other person having dealings with such organization or person, or an organization
that is in the same category as the aforementioned type of organization, or a person belonging to
such organization, or other person having dealings with such organization or person;
(ii) A person who has concealed, or is suspected to have concealed, crime proceeds or who has
provided or received, or is suspected to have provided or received, crime proceeds, as set forth in the
Act on Punishment of Organized Crimes and Control of Crime Proceeds, or other person having
dealings with such person;
(iii) An organized crime group as deﬁned in Article 2, Item 2 of the Act on Prevention of Unjust Acts by
Organized Crime Group Members, its related organization and a member of such group or
organization;
(iv) An organization or person such as a “sokaiya” racketeer, socially-branded racketeering
organization, politically-branded racketeering organization and specially-skilled crime group;
(v) An organization or person that pursues ﬁnancial gain through making unreasonable demands with
the use of a method based on violence, threat, blackmail and fraud;
(vi) A organization or person that pursues ﬁnancial gain through making unreasonable demands by
hinting at being related to any of the types of persons or organizations speciﬁed in items (i) through (v)
(hereinafter referred to as “Anti-social Force Entity”);
(vii) A corporation and other type of organization whose representative is an anti-social force entity or
that is controlled by an anti-social force entity;
(viii) A corporation or organization at which an anti-social force entity serves as director, executive
ofﬁcer, senior ofﬁcer, corporate auditor, trustee, supervisor or equivalent ofﬁcer.

【4. Cancellation】

4-1. After the formal acceptance of application, the Exhibitor is not permitted to withdraw or cancel
participation unless the cancellation is due to unavoidable circumstances. If all or part of an exhibit is
to be withdrawn or cancelled due to circumstances on the part of the Exhibitor (including the
advertising agency if it serves as an exhibition intermediary), it (the advertising agency if it serves as
exhibition intermediary) shall notify the Organizer of such decision in writing by a method accepted by
the latter party and pay the following prescribed cancellation fee.
4-2. Cancellation Fee
- From the date on which the notiﬁcation of application acceptance is sent out to Monday, October
17, 2016: 50% of exhibition fee
- From Tuesday, October 18, 2016 to the closing day of the exhibition: 100% of exhibition fee
4-3. If the amount of damage to the Organizer or its related parties exceeds the cancellation fee, the
excess amount is charged to Exhibitor separately.

【5. Allocation of Exhibition Space】

5-1. The Exhibitor’s space allocation will be determined according to ﬂoor plan/conﬁguration arranged
by the Organizer, in the Organizer's sole discretion. The Exhibitor does not have the right to select
their location and shall accept all determinations made regarding such without objection. For
exhibitions for which a draw is held to determine booth space allocation, the draw shall be held
according to the exhibition’s rules and the Exhibitor shall accept all determinations regarding such
without objection.
5-2. The Exhibitor is strictly forbidden, for any reason whatsoever, to exchange with, or assign/lease
out to, another Exhibitor or a third party all or part of their exhibition space that has been determined
by the Organizer or set by booth space allocation draw.
5-3. The Organizer may, in its sole discretion, change the ﬂoor plan without obtaining the consent of
the Exhibitor if: an instruction or order is issued by the competent police department, ﬁre department,
health center or any other authorities, or there is any cancellation of applications for the exhibition.

【11. Other】

11-1. The Exhibitor agrees that the Tokyo District Court shall have the exclusive jurisdiction of the ﬁrst
instance regarding any and all disputes that arise concerning the Exhibition Rules, etc.
11-2. If determined necessary by the Organizer, the Organizer may, in its sole discretion, change The
Exhibition Rules, etc. at any time without prior notice to the Exhibitor.

【12. Visas】

12-1. Foreign exhibitors who need a visa must make complete arrangement on their own as the
Organizer can neither supply documentation (invitation letter, etc.) nor act as a visa guarantor.
12-2. Exhibitors who cannot exhibit due being unable to obtain an entry visa into Japan, for whatever
the reason, shall not have the right to claim, against the Organizer, compensation or a refund for
arising damages.

【6. Submission of Order Forms】

The Exhibitor shall submit all order forms requested by the Organizer such as those prescribed in the
Exhibitor Service Manual/Order Forms by the prescribed date in the prescribed manner. In the event
of any delay by the Exhibitor, the Organizer or any of its related parties may not accept the
application.
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